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raditionally, the best product
desgners have made bald
statements, either through aesthetics
1 wininilive i of fralerals of cuting-
edge production processes. In recent yaars, ’

the motwating Force behind much new
product desgn has quite nghtly been

| L
sustanability and environmensal impact
Howewver, this seems 10 have led many a
clesipners to aim less for the next bold
staternent and to lean more: towands
optimistic bluster &

Emvironmentalists have long since
highlighted the need to be aware of
environmental Baciors such as the amount of

BIFR) copesdotan il pORG v e SHTHE FOCUS ON ECO-FRIENDLINESS WEAKENING

true cost comipaned (o k_-l,.allg,' sowrced and

Farmed produte This makes sense in terms RASPECTS OF DESIGN, AND WHAT CAN WEsE
of providing the corsumer or 'end wser” with I F S UEE THAT PRDD U[TS ARE tGREE”' AMNYY

the matenal to make an infarmed cholee, 5o
wilty mot adopt |_|||'\. process for the product H-! ORDS: |ORGEN |JOSEFSSON
design industry? There's no harm in the :
cusliomer sopk g 10 Test The green dams of
a manufacturer's product to see if the realfty
ia5 oy s the soundibine or ad slogan may
suggest, This & especially trus of Stuations

where several units of & particular type ane

required such as ICT and electncal equeoment  prepared to pay axira for, rather than setthing

or office furniture If o lot of money is baing for wlarior alermathaes that m il b= a bt
spent, the responsibility purchasers haveto eaver an the wallat. By the same token,
find out what they e really buying. is 3 big many argarisations are now fustng 1o kil
one. This even truer when i comes o ther tharmselves oul with the latest in sustainably
dispasal - in tself a potental source of high produced fumishings, with designers and
emiranmental Frpact, manufacturers Jl winking coguettishly to
Certain consumer goods that go out of drivws the farus of corporate consumers with
fashion quickly such as cdlothing and electrical — soclally conscipus money to spend
ltems are now being mass-oroduced Any design or trade shew thay you care 1o
extremely quickly and cheaply abroad, attend at the moment is full of manufacturers
leading (0 bargain baserment ceals such as flaunting their apparent gresn credenial
Primark clothing and £20 DAVD players at at stand waitors, but before buying into
Tesco. With disposable ilems such as these, thee claims and scooping up armifuls of the
it seerns that the puble desie for inexpensive accompanying literatune, potential custamers
goods outweighs the eollective social should Imestigate just what these claims
conscience aboul the effects of such actually mean in a practical sense. Design
productan on the envimnment manufacture and transport with an éyeon the
Howeaver, in an industry such as fumibae,  emaronment is cleary a major matrvation for
where purchases are loss influenced by companies in ths field, but green sensibilites
passing trends or up-to-the-minute micro- thit look good on paper are ane thing,
chippery, and more by an actual premises wheress ensuring they are evident in
and the requirernents of its occupants, practice = another
products aren't likely 1o be rendered obaclete As well as product miles, or carban
or usaless within a year. Managers en’ a5 offsetting, many furniture companies are
corcermed wih the cheapest produrt mizking real meaads mho imestng in the use
available, because they noed something of regycled magerials, However, if 3 company
that i going to last longer than this season claims o be using recyched materials in the
Durabllity, comfort and functionality are 2l production of ks furniture, all well and good

desirable qualites that organsations are bt whia i5 happening 12 their own products
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once they are surplus to reguiremants? If
thery end up as landfill bacause no process is
in place to recycle them, then trumpeting
the use of racycled materiaks at the product's
place of origm becomes a moot point

Similarly, ewen i d chair s sirtable el
far recycling, Is it Iikely that an effice
manager s going to spend time dismantling
ani recy !""-!. furniture? With o many af ]
marufacturers advertising their products as
9-odd percent recydable, these clasms are
somewhat diminished in value if their green
product ends up as just another emissions
oomng lurmp in the ‘2ero peroent recycled
landfill stew

IFthe claims of recycle-ability are truy
vilhd, they should be backed by a serious
commiment ta follow thraugh by affering
a collection and recycling service as part
of the aftersales package, picking up and
disposing of the chair once i1 & no longes
needed by the ariginal purchaser,

Mot anly doas this remove the hassle of
camect dlﬁpt.‘ﬁ& fiar the cormpany, il ala
allows the manufacturer to re-use or recycle
any of the elements of the original product
that they can, meaning less having to source
brand new materials during the preduction
process This means kess pollutants created
by mamefacturers and less of a headache
far end users wishing to avoid being hit by
rw increases in landfil tax and the like

A wiri-win situahon for eversone involved
Somé companias are also claiming
progiucts & carbon negative, which again
if true, is an amazing and admirable
achieverment. But end users need 1o check
if this statement ineludes provision for
transpoet, storage and packaging of the
product, and not just the actual
m

WlaCiurng process
To avoid any confusen in the fulure,
whether imentionally generated or mot
perhaps furniture could do with a chunk of
egislation similar fo the WEEE Directhve
cesigned to encourage a sense of corporate
sociil responsibility in the disposal of short
term electrical products. The imteriar
furnishengs industry would definitely benefit
from a similar code of practice that would
address the validity of green daims made
by rrarufacturers of products and
enwronmentally sound disposal

Maybe it will take samathing like
this to wipe out the emergent culture of
everaptimise claims AN Ome delgners,
and further encourage those really making
a chifference with products that not only
engdura a5 d;!n.gn srandards but dlso erve
as maamples of sustainably consclous
design to that hald up to scruting and offer
a standard to aim for and surpass

[f noit, we can't ex pect custormess la be
any mong committed 1o the enviranmant
wihen Duying furriture than those that aim
to supply it B
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